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A Majestic Miami Soiree

Miami Art Week, which includes Art Basel, Design Miami,
Art Miami, Scope, Untitled, and many more satellite fairs, has
become one of the must-attend events on the annual calendar
for art collectors and influencers alike. The result is a busy week
of nonstop parties and collabs but, as ever, quantity does not
equal quality and less is often more.

With so many different things happening every hour of the day,
how does one choose which ones to attend? As with most things,
location is key. And there's nothing quite like a superyacht to
change a “Maybe” to a “Yes, I'll be there!”

Such was the case for the (UHNW guests of My Yacht®
Group (MYG), which is known for “connecting the world’s most
interesting people” at global gatherings (e.g., Monaco Grand
Prix, Cannes Film Festival, Monterey Car Week), typically at
curated dinners and aboard private superyachts. And Miami Art
Week perfectly fit the bill.

With nearly 20 years of experience creating their signature
MYG events around the world, fraternal twins Nicholas and
Annabelle Frankl are confident in the deft touch required
to successfully host the unique mix of corporate clients and
discerning guests that attend.

The setting for this fourteenth Miami outing was the all-new
tri-deck M/Y Majesty 120, built by Gulf Craft. It's received
numerous awards, including Best Motor Yacht 25-40 Meters at
The International Yacht & Aviation Awards and recognition for
Best Naval Architecture and Eco Design by industry tome Boat
International.




Constructed using advanced composites such as glass-reinforced plastic
and carbon fiber, the yacht boasts a lightweight yet durable structure
and a shallow, Bahamas- or Greece-friendly draft of 69". Designed to
deliver both efficiency and adventure, it cruises at 12 knots, with a top
speed of 20 knots.

With sleek, modern interiors crafted by the renowned Cristiano Gatto
Design team, Majesty 120 provides luxurious accommodations for up to
12 guests, with a flexible layout of five or six cabins, depending on owner
preference. The full-beam main deck owner suite provides expansive
views, and additional cabins are situated on the lower deck.

On board, the yacht feels much larger than its size might suggest, its
clever design resulting in huge volume and deck spaces. The sundeck
includes a Jacuzzi, sunbeds, a large built-in bar, and shaded seating
areas. Other highlights include a hybrid beach club and cutting-edge
entertainment systems. The interior is light and bright, thanks to walls
of windows, sleek white furnishings, marble floors, and luxurious soft
touches.

With the yacht providing the ultimate setting on a warm Miami night,
the carefully curated guestlist included US and international (U)HNW
individuals; global CEOs; sporting legend Martina Navratilova; skincare
products founder Peter Thomas Roth; space technology, biotechnology,
and financial technology investors; superyacht, supercar, and private jet
owners; art collectors; and more.

Guests at the soiree were greeted by large format wines by Whispering
Angel and Garrus rosé and caviar, sumptuous catering, and custom
Enchanted Rock vodka and Rebecca Creek Whiskey cocktails. The evening
raised awareness for YachtAid Global, which provides humanitarian aid,
disaster response leadership, and consultation to superyacht owners
who want to contribute to the world around them.

Majesty 120 is for sale by The Terraglio Group for $15.5 million and,
uniquely, is available as a four-way fractional. All US taxes are paid.

For more information, visit myyachgroup.com.
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